This study aims to find the paradigm of Islamic legal philosophy contained in the Fatwa of the Indonesian Ulema Council (MUI) regarding guidelines for social interaction through social media. This type of research is qualitative research (library research). Data sources of this study is the Fatwa of MUI, No.24 of 2017 Concerning Law and Guidelines for Bermuamalah through Social Media and various relevant literature. The theory used in this research is the Maqasid Shariah theory. This study concludes that the Fatwa of MUI legal provisions that limit freedom of social interaction through social media are legal provisions in realizing the benefit of individuals (al-maslahat al-khassah) and the public (al-maslahat al-ammah) in the context of social life. To realize these two benefits, the five objectives of Islamic law (maqasid shari'ah al-khomsah), such as hifz al-nafs, hifz al-aql, hifz al-mal, hifz al-nasl can be manifested in various legal provisions of the fatwa of MUI which limits freedom of social interaction on social media. Abstrak: Penelitian ini bertujuan untuk menemukan paradigma filsafat hukum Islam yang terkandung dalam Fatwa Majelis Ulama Indonesia (MUI) tentang pedoman interaksi sosial melalui media sosial. Jenis penelitian ini adalah penelitian kualitatif (penelitian kepustakaan). Sumber data penelitian ini adalah Fatwa MUI, No.24 tahun 2017 Tentang Hukum dan Pedoman Bermuamalah melalui Media Sosial dan berbagai literatur terkait. Teori yang digunakan dalam 164 | Athoillah Islamy, Fatwa About Social Interaction On Social Media penelitian ini adalah teori Maqasid Syariah. Penelitian ini menyimpulkan bahwa Fatwa ketentuan hukum MUI yang membatasi kebebasan interaksi sosial melalui media sosial adalah ketentuan hukum dalam mewujudkan manfaat individu (al-maslahat al-khassah) dan masyarakat (al-maslahat al-ammah) dalam konteks kehidupan sosial. Untuk mewujudkan dua manfaat ini, lima tujuan hukum Islam (maqasid syari'ah al-khomsah), seperti hifz al-nafs, hifz al-aql, hifz al-mal, hifz al-nasl dapat dimanifestasikan dalam berbagai ketentuan hukum fatwa MUI yang membatasi kebebasan interaksi sosial di media sosial. Kata kunci: Fatwa, interaksi sosial, media sosial A. Introduct
communication and information media. Mark Zukerberg (Founder of Facebook) as quoted by Karman explained that the privacy of someone as a Facebook user is no longer a closed thing. In social interaction through Facebook media, users can share about their personal matters, such as personal information, interests and so forth. 5 Various other advantages possessed by Facebook, namely the many interactive features with instant feedback speed. Not only that, the symbol feature (emoticons) on Facebook also makes it easy for users to express expressions or communicate nonverbally. With these advantages, it is not surprising that Facebook is still ranked in the top five social media networks with the most users. 6
Then Twitter that appeared in 2006. Twitter's presence added to the growing variety of social sites. But unlike Facebook, Twitter users can only update the status called tweet. 7 Although limited to a maximum of 140 characters in each tweet, it can be used to convey opinions, information, and emotional expressions that may not necessarily be expressed through offline media. Twitter uses a system of follow or not follow (follow or unfollow). Therefore, someone can see the latest tweets from people they follow (follow). 8 The next development, namely with the increasingly development of information technology and internet networks, are also increasingly diverse new social networking sites that have sprung up, including Line, We Chat, Kakao Talk, WhatsApp, Instagram and so forth. 9 From the description above it can be understood that the existence and development of social media is inseparable from the influence of advances in information technology and the internet network as well as increasingly dynamic and sophisticated gadget devices. The impact of the increasingly dynamic development of social media has shifted the communication or information media in society, from conventional media to social media. 5 quickly. 14 From this it can be concluded that the five characteristics of the information society are relevant to the various advantages of social media as information media for today's modern society. Therefore, it is not excessive if social media is said to be a very influential element for the formation of an information society.
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The development of information and communication technology has given birth to a variety of innovations, ideas and ideas aimed at facilitating the process of social interaction. The development of this technology makes human communication easier and more effective. The development of technology has also penetrated into the world of the internet, as social media has become a very popular thing for people, even it has been considered a necessity of life. Social media for the community now is not only a substitute for the direct communication process, but with social media the community is more facilitated both in the process of communication and information. 15 It cannot be denied, the existence of social media provides many benefits for the people of Indonesia. Not only as a medium of communication and information, but also in the context of social interactions related to the world of education, trade and the service sector. 16 Therefore, it is important to have a rule that limits the freedom of use of social media. In the Indonesian context, the Indonesian Ulema Council as an institution authorized to issue legal edicts in the community also issues its legal edict on social interaction on social media. The fatwa in question is the Fatwa of the Indonesian
Ulema Council (MUI) Number 24 of 2017 concerning Law and Guidelines for
Bermuamalah through Social Media. 17 The fatwa of MUI is divided into four guidelines, namely general guidelines, guidelines for verification of content (information), guidelines for content creation (information) and guidelines for dissemination of content (information). 18 Further explanation is as follows. First, general guidelines. This guideline emphasizes that social media is used as a means of gathering, spreading information, propaganda, education, recreation and positive activities in all fields. Therefore, social media should not be used to violate religious provisions and legislation. Second, guidelines for verification of content (information). This guideline is an attempt to find the truth of a content (information) obtained through social media. Third, guidelines for content (information) creation. The creation of content / information that will be conveyed to the public sphere must consider various things: using sentences, graphics, images that are easily understood, the content (information) that must be delivered must be true, the content presented must be useful information, choose diction that is not provocative and inciting hatred and hostility, the content does not contain hoaxes, slander, ghibah, namimah, bullying, gossip, hate speech and other things that are prohibited both in religion and legislation. The provisions in this third guideline can be said in accordance with the principle. Fourth, guidelines for the dissemination of content (information). There are several content criteria (information) that can be disseminated to the public, including content (information) is true, useful for all parties, is general and deserves to be delivered to the public, dissemination of the content (information) on time and place, dissemination of content ( information) is also contextual and has the right to disseminate It needs to be realized and re-understood that the existence of social media can have a positive impact, namely as a medium for communication, expressing opinions and information media. But on the other hand, it can also have a negative impact in the context of social relations in society. In this case, Islam as a religious teaching has given teaching values that can be used as rules and ethics in using social media. The use of social media in Islam should not be used for media crime or violations that can cause unrest and damage in society, as well as expressions of hatred, defamation and so forth.
Research this journal uses the perspective of moral teachings in analyzing ethics in the use of social media. 24 Thus it can be understood that the legal provisions in the MUI fatwa on guidelines for social interaction through social media are manifestations of the values of the benefit of Islamic law in the context of social, national and state life.
C. Conclussion
From the discussion of this study it can be concluded that the various legal provisions in the fatwa of MUI that limit freedom of social interaction on social media are legal provisions in realizing individual (al-maslahat al-khassah) and public benefit (al- 
